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Introduction

Welcome

This is a brand guideline
ook created for
Empower Fort Worth. This
ook highlights specific
guidelines for maintaining
the EFW brand identity in
all internal and external
communications. It
explains the elements and
goals of your brand, as
well as effective ways to
reach those goals.
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Strengths

Grassroots Foundation: EFW has a grassroots foundation
with deep connections in the community and among the
professions it hopes to target.

Passionate Connected Professionals: EFW is led by a group
of passionate and diverse Fort Worth leaders who care
deeply about the mission.

Strong Core Values: EFW already has a high-quality, detailed
business plan which drafts its mission and value statements.

Weaknesses

Low Brand Awareness: There's limited awareness in the community
regarding the EFW brand.

Financing Limitations: As a local nonprofit organization, EFW faces
challenges in fundraising and high marketing costs. This makes it
difficult to finance brand awareness initiatives.

Staff Limitations: EFW currently has no staff dedicated solely to its
operations. Its executive board members have other obligations, so
time is a limited resource.

Lack of Digital Presence: EFW has a limited social media presence
with almost no activity in the past year.

Difficult Platform: The EFW website, its main resource, is under
renovation and difficult to navigate.

SWOT




Community Growth: EFW'’s executive board members’
connections with Fort Worth professionals create an
opportunity for growth and increased brand awareness
without significant marketing spending.

Fostering a Network: Board members’ connections can
help EFW create a network of professionals in their target
audiences who can support one another.

Common Goals: Other organizations around the country
are challenging the stigma of mental health and seeking
help. EFW will not be alone in its goals, and there are several
organizations it could potentially partner with.

Community Connection: EFW could hold or sponsor events
to promote brand awareness and familiarize the community
with the resources and messages it offers.

Losing Engagement: Lack of social media activity, regular
meetings, and website updates could make EFW'’s goal

of “helping the helpers” unachievable if the commmunity is
unaware of the resources it offers.

Mental Health Stigmas: There is a stigma regarding seeking
help for mental health/iliness, particularly among the
professions EFW hopes to target.

Uncertainty Surrounding COVID-19: Community activity and
support is an essential aspect of the EFW brand; COVID-19
health and safety restrictions make in-person meetings and
events a challenge.



We Help the Helpers.

To empower our community helpers by
providing accessible mental health resources
and combating the stigma around seeking help.

To create a Fort Worth community of helpers
empowered with the mental resilience and
resources to withstand life’s challenges and
better care for others.



cCore
Values:

Empathy: Recognizing that all people face
extraordinary challenges.

Advocacy: Greater understanding stems from
education and awareness.

Acceptance: Treating one another with respect
and without judgment.

Resilience: Overcoming challenges together to
build stronger communities.

Community: Stronger communities make us
stronger as individuals.

*EFW'’s mission statement, vision
statement, and core values
serve as a guide for every action
EFW takes as an organization.
They should be used on the EFW
website “About Us” page.



We are helpers. We the stigma
around seeking help in our professions. We've
been there — and that’s why we created
Empower Fort Worth.

We all face challenges. And seeking help can be
a challenge in itself, but it's the first step toward
strengthening ourselves and our

Together, we can reduce the stigma and
empower other helpers so we can better care for
our families, our city, and our future.

When challenges come our way, we face them
with and the support of our peers. We
refrain from judgment. We promote

And we foster well-being.

We are Empower Fort Worth, and we help the
helpers.

About Empower Fort Worth

Empower Fort Worth (EFW) is an IRS tax-exempt
501(c)(3) organization with a mission to bring
together and provide mental health resources
to members of the Fort Worth legal, healthcare,
and first responder communities — the helpers
of our city. EFW began in 2019 as an outgrowth
of the Tarrant County Bar Association’s wellness
program with the goals of reducing the stigma
of seeking help among legal professionals. Since
then, EFW has brought together an executive
board of 20 retired and active law enforcement
officers, firefighters, healthcare professionals,
representatives of the legal community,
academic leaders, and philanthropic community
members. Within the helper community, there
are high rates of divorce, trauma, low morale,
burnout, suicide, and fatigue. EFW helps the
helpers by being an all-encompassing resource
for those who work selflessly for the sake of our
community.



lo-go
noun

a combination

of text and visual
imagery adopted
by an organization
to identify its brand
and services.

Nelele
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Logo introduction

Concept

Lowercase letters evoke a casual and relaxing tone. Empower Fort Worth is
a safe place, where the helpers of the community visit to better themselves.
Members of the community will be able to recognize the organization’s core

values of empathy and acceptance.

Logo

The overlapping colors represent

the transparency of the EFW brand.
The use of an orange “e"” contrasting
with the “fw” distinguishes the word
“empower” while also emphasizing
Fort Worth as a community. The
curvature and use of lowercase letters
is inviting and hopeful, while the bold
mono-line exhibits power.

Logomark

A logomark is centered around

a symbolic image or icon of the
logotype. Logomarks do not usually
have the company name attached
and can give an organization

the opportunity to create strong
brand identity. They can be used

as consistent graphic elements on
marketing materials, wearables, and
signhage.

CPW
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What not to do:

Overlap logo with type

Place logo on different color
than the background

Reproportion the logo
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This logo preserves the legacy
of Empower Fort Worth.

The logo is most clear on a
white background and is the
recommended use.

The background of the logo should

be transparent. The color of the
background needs to blend seamlessly
with the color of the page, this applies
to any color, not just black.
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Logo construction

The tops of each
This is the x-height of letterform are on the same plane
each of the letterforms. to maintain a cohesive design.

The orange “e” stands out
from the “fw” to emphasize
empowerment in the community.

Clear space

The logo and logomark need breathing room. The logo
needs white space to prevent it from being cut off when
printed or overlapping with other elements.

This image above illustrates how much room the logo
needs around it on all sides.



Correct logo placement

Stationary

This is an example of where
the logo should be placed
on internal and external
communication stationary.

13
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Product Mockups
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Corporate Identity




Main font
Secondary font

lypoar



Primary Typefaces

Poppins

*Use these fonts for all
branded materials and
website type.

17

Header

Poppins
Bold

Body Copy
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Poppins

Poppins Light
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890?!*+(.,)

Poppins Regular
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890?!*+(.,)

Poppins Medium
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678902!*+(.,)

Poppins Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890?!*+(.,)

Poppins Italic
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890?1*+(.,)



Main font

LIght
Regular
Medium

Bold
[talic
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Avenir

Avenir Light
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avenir Medium
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avenir Heavy
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avenir Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avenir Italic
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ



Light
Medium

Heavy

Black
[talic
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Unbreakable Blue

This is EFW's accent color, HEX

which should be used the H2f5972
most after the base color of
Confident Coral. This color
complements the brand'’s
personality trait of resilience.

Courageous Cobalt

This is one of EFW'’s neutral
colors. This color will be best
used as background color,
or something used to avoid
attention. We suggest pairing
with Confident Coral.

Color



23

Brand colors

Color is very important in branding and marketing because it's where first
impressions are made. Also, color is the secret to producing a good identity
for a company. Colors are more than just a visual aid -- colors convey
emotions, feelings, and experiences.

Confident Coral

This is the most important HEX

color to EFW's brand. The base Hf77a064
color appeals to the target
audience and reflects the
most dominant trait of the
brand: empowerment.

Powerful Peach

This is one of EFW's neutral
colors. This will be best used
as background color, or
something chosen to avoid
attention. We suggest pairing
with Unbreakable Blue.




24

Website Guidelines
Social Media Guidelines
Future Recommendations



General
EFW's website is the most important digital property it owns. It's
an essential tool for EFW to pursue its mission. EFW should invest
significant time into creating and maintaining a well-designed,
user-friendly website.
Tips

Stick to brand color scheme and fonts

Keep it simple and easy to navigate

Only use high-resolution, quality photos

Impactful photos will help tell your story

Ensure that the website design is compatible

for mobile and desktop devices
Header
Headers contain information that makes it easier for visitors to interact
with the site. Some things you should include in the EFW website
header: logo with tagline, clear donate button that links to donation
page, menu. Keep all navigation titles between 1-2 words. Some of our
recommended pages include:

Why, Resources, About, Join the Cause.

Under the About page, include the subpages

Who are we?

EFW'’s History

Executive Board

25
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Homepage

Since it's the first thing visitors will see, the homepage should include
a headline or photo that captures their attention. A great homepage
will answer these three questions:

1. What does EFW offer?
2. Why should I pick EFW?
3. What do you want me to do next?

The homepage should introduce EFW with its mission statement,
direct visitors to resources, and finally, provide an option to “join
the cause.” A rolling slideshow on the homepage can be used to
announce updates on EFW'’s events and highlight testimonials from
Fort Worth helpers.

Footer
Some things you should include in the EFW website footer:
1. Logo

2. Boilerplate/Mission

Empower Fort Worth (EFW) is an IRS tax-exempt 501(c)(3)
organization with a mission to empower our community helpers by
providing accessible mental health resources and combating the
stigma around seeking help.

3. A place to sign up for newsletters/weekly emails

These resources could be a great way for EFW to spread awareness
and educate the community about its resources. You can use

tools such as “Share This” so that readers can share material that
resonates with them most.

4. Links to social media
Links to social media should be included on newsletters and email
signatures as well.

5. Provide a “contact us” link with general email, phone number,
and address

6. Other required legal info
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Why

EFW’s "Why” page is a place to explain why EFW matters. You can include
details and statisitcs about suicide and depression rates, PTSD, and
family issues in the helper community. Quotes from lawyers, medical
workers, and first responders could give insight into the impact their jobs
have on them.

For an example of a well organized and effective “Why” page visit:

Resources

Your “Resources” page is the most important space on your website
regarding your mission. Keep it simple to navigate by putting links to all
your resources on a single page.

How it should flow: Navigate to the resources page from the main menu.
All of EFW'’s resources should be listed as “buttons” that when clicked,
direct the visitor to a page for that specific resource.

About

EFW's "About” page explains who EFW is as an organization. Here's where
you can put your mission statement, vision statement, values, and brand
story.

Page I Who are We?

Brand Story, Mission & Vision, Values

Page 2: History

Describe how EFW came to be

Page 3: Executive Board

Include a picture and description of the board. This shows visitors the
faces behind your cause. Showcasing your members’ values, career
histories, and ties to the organization makes EFW more authentic and

human. You can also use this page to share board members’ personal
contact information to allow visitors to further connect with them.
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Join the Cause

Example of a good donation page:

Make it easy for people to donate (one-time, recurring
options)

List other ways people can support the mental health of our
helpers

Encourage people to follow EFW social media and share posts
Encourage Fort Worth businesses to partner with EFW

Make sure that your “Join the Cause” page doesn’t have any links
that would distract and direct people off the page before they
make their gift or commit to volunteering. The page should be
concise, capturing only the most important information necessary.

Donors want to know where their money is going. Provide clear
insight into your organization’s financials to foster trust with your
existing and potential supporters. Some key information that

you can include are your annual reports, Form 990, and 501(c)

(3) documentation. It's also a good idea to have visuals on your
website that outline the impact of donations of different sizes.
Connect the dots for visitors between their gifts and the difference
they can make.

Instagram

Go to http://www.instagram.com and click “Sign up” to create an
Instagram account. When creating an account, click “Log in with
Facebook” to sign up with your Facebook account.

Once you've created an account, we recommend setting it up as a
business account. With a business account, your page will be taken
more seriously, you'll have access to analytics, and you can connect
your Facebook page. For step-by-step instructions on how to create
a business account visit:



Recommended Profile: @empowerfortworth
Profile Picture: EFW Logomark

Bio: We Help the Helpers

© | Instagnam

empowerfortworth EEEN

125 posts 6,000 followers 1,325 following

Empower Fort Worth
We Help the Helpers
empowerfortworth.org

Happy First
Responders’ Day!

From your friends at
Empower Fort Worth

C
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empowerfortworth « Follow
Fort Worth

Qv N

Liked by mentalhealthconnection and 435 others

empowerfortworth Exposure to dealth and destruction
can lead to severe depression over time. Check out the
resource in our bio to get the mental health support you
deserve.

#EmpowerFortWorth #EMS #FirstResponders
#MentalHealth #HelpTheHelpers

Instagram Stories

Instagram story are posts that disappear after 24 hours. After 24 hours,
you have the option to save a story as a “highlight” to your Instagram
page for permanent viewing. Story highlights are great to feature
event updates, provide quick inspiration, and bring attention to your
page’s resources.

After posting a story, remember to save it to the correct category for
permanent viewing. For step-by-step instructions on how to post a
story highlight and how to save your stories visit,

We recommend posting two to three stories a week on days when you
aren't posting other content.
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Facebook
Profile: @EmpowerFortWorth

Cover Photo: HD photo of Fort Worth helpers or our header
suggestion (below)

Profile Picture: EFW Logomark

About: EFW's mission is to empower our community helpers by
providing accessible mental health resources and combating the
stigma around seeking help. We help the helpers.

Include a donate button at the top of your page to make the

donation process simple. For step-by-step instructions to add a
donate button to your page visit:

Suggested Facebook Header

T O P

Empower Fort Worth
We Help the Helpers
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Empower Fort Worth

Yasterday :

"l love being a nurse, but this last year has been like non other. It
came to a point that | realized my job was interfering with my mental
health. I'm so thankful | found the resources and community at
Empower Fort Worth."

Read the rest of Jessica's story at empowerfortworth.org/testimonials
Like - Comment - Share
£ 55 people like this.

"'JI> 2 shares

Write a comment ...

Linking Your Social Media Accounts

Linking your Instagram and Facebook accounts can make
things easier. For step-by-step instructions on how to link your
Instagram and Facebook pages, visit,

Once you link accounts, you have the option to share a post from
Instagram to Facebook from the same screen.



Posting to Social Media
Types of Posts

EFW’s social media content should align with its mission to empower
helpers and reduce the negative stigma of seeking help through
education and advocacy.

Posts could include inspiring stories from Fort Worth helpers, links to
relevant resources and articles, encouraging quotes, and mental
health statistics. Posts should announce and describe upcoming
events and showcase photos from events after they take place.

Your page as a whole should be consistent and adhere to brand colors
and values. Ideally, all content should be created by EFW and should be
interesting, informative, and inspiring.

More Tips
HD photos only

Tag all relevant people and organizations

Ex: When posting a picture from a partnership event with the Fort Worth
Police Department, tag the Fort Worth Police Department page in your
post.

We have included a list of social media ideas to get you thinking about
potential posts. Refer to this list for insight into how to utilize your social
media page.

Caption Guidelines
Captions should clearly describe or tie into the image posted

Think about the post’s intentions: To inspire or connect with the
audience? Call to Action?

Keep it short! If it is a long post, link an article or blog where they
can read more about the story.

Be professional, but express emotion when applicable. For example,
your captions on holidays should be lighthearted and fun. But, when
posting about suicide and depression statistics, you should maintain a
serious tone.
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Hashtag guidelines

Generally, at least two to five relevant hashtags should be used on
every post. Do not use punctuation or spaces in hashtags. If there
are numerous keywords in a hashtag, #TheyShouldAllFlowTogether
in one fluid phrase. Characters should follow the # and should

not come directly before. For example, #EmpowerFortWorth, not
Empower#FortWorth.

Keep it brief; use the most distinguishable keywords or phrases as
possible. If using more than four to five, hashtags should be separated
from your caption by three dots or dashes each on their own line.

Hashtag Examples:

#EmpowerFortWorth
#HelpTheHelpers
#HFortWorth

#Community
#FirstResponders
#MentalHealth
#CombatTheStigma
#MentalHealthAwareness
#MentalHealthMatters
#FirstResponders
#HFortWorth

#FireFighters
#LawEnforcement
#SuicidePrevention
#MentalHealthAwareness

Planning

Post three to four times a week on Instagram and Facebook. Post
Instagram stories two to three times a week on days when you aren't
posting other content.

Create a general weekly or monthly schedule to ensure you post
regularly and keep things simple for yourselves. Plan your posts in
advance to avoid rushing to post. Some examples of Scheduled

Post Apps: Planoly, Sked Social, Sprout Social, and UNUM. Creating a
calendar template in Google Sheets or Excel is another great scheduling
technique. Create specific posts for relevant national days and months.



35

Suggested Social Media Future Plan

« 3x week posting schedule
« Post Monday, Wednesday, and Friday, alternating between a
graphic and a photo

Graphic Suggestions

« Event information, encouraging quotes, statistics, or holiday
posts

+ Use graphic templates on Canva

+ Use the relevant symbol or EFW logomark at the bottom of each
graphic

Photo Suggestions

« Feature a community helper or photos from events
Engagement

Responding to DMs and Comments
Check messages throughout the day, and respond to all Direct
Messages within 24 hours.

Replying to comments

Not every comment needs a response, but answer all questions in
the comments and look for other opportunities to engage. When a
comment does not necessarily need a response, you can like the
comment so you are engaging with your audience.

Partnerships

Building relationships with other organizations will help EFW pursue its
mission and compile resources for the community. Find and follow
similar organizations to connect, boost your content, and foster
partnerships.

Direct Message relevant organizations to discuss partnership
opportunities or promote each other’s content.

Ex: Focebook DM to @mentalhealthconnection: Hello! My name is
and | run the social media for Empower Fort Worth. Our organization
works to connect first responders, healthcare workers, and lawyers
with the mental health resources they need. We have an upcoming
event, , and we're wondering if you'd be interested in partnering
with us. Together, we can bring real change to our community!
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Final Thoughts
With a fresh start on social medio, EFW has the opportunity to increase
its influence and empower community helpers online. It's another

voice for EFW to advocate for good mental health practices and reach
individuals who may otherwise struggle alone.

Implement Roxo’s website guidelines (see website guidelines)
This will help you create a website that is easy to use and navigate
in order to better inform those seeking information about the
organization.

Implement Roxo’s social media guidelines & ideas (see social media
guidelines)

This will help you reach your audiences and build brand awareness.

Utilize branding guidelines for all of Empower Fort Worth’s
communications (see branding and logo for proper usage)

Use the logo properly on all communication efforts. Examples are
using the logo on email signatures or on stationary.

Use Empower Fort Worth emails for all communication

As the organization expands, make sure all executive members have
emails such as “name@empowerfortworth.org.”

Utilize the website to post blogs and stories from members of the Fort
Worth helper community

Have community members post their stories onto the Empower Fort
Worth welbsite to create a supportive community.

Organization Outreach

Form relationships and partnerships with other mental health
organizations to raise brand awareness.






